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Aim of today’s presentation

1

Share examples of how organisations are communicating 
EMA information to their members

Present results from the EMA targeted communications 
Survey 2022 
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EMA targeted communications to PCOs and HCPOs

Type of 
communication Targeted stakeholder

Newsletters
e.g. Human Medicines Highlights

Interested in Newsletters

CHMP communication
Human medicines committee (CHMP)

As per indicated areas of 
interest

PRAC communication
Safety committee (PRAC)

Safety communication

Ad-hoc communication

Public consultation
All targeted stakeholders

Events / Invitation

2

40

Human Medicines 
Highlights Newsletter

Areas of interest: 

Newsletters

35

https://www.ema.europa.eu/en/news-events/publications/newsletters#human-medicines-highlights-section
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EMA targeted communications to PCOs and HCPOs

Type of 
communication Targeted stakeholder

Newsletters
e.g. Human Medicines Highlights

Interested in Newsletters

CHMP communication
Human medicines committee (CHMP)

As per indicated areas of 
interest

PRAC communication
Safety committee (PRAC)

Safety communication

Ad-hoc communication

Public consultation
All targeted stakeholders

Events / Invitation

3

5

CHMP communication

Areas of interest: 

• oncology (blood)

• cell therapy

8
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4

EMA Targeted Communication Survey
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Objectives of the survey

5

Sharing practice / Communication 
channels

EMA resources / EMA scientific 
publications

Relevance / Satisfaction of three types 
of EMA targeted communications
• Human Medicines Highlights Newsletter

• Committee communications (CHMP, PRAC)

• Safety communications

https://www.ema.europa.eu/en/news-events/publications/scientific-publications
https://www.ema.europa.eu/en
https://twitter.com/EMA_News
https://www.ema.europa.eu/en/news-events/publications/newsletters#human-medicines-highlights-section
https://www.ema.europa.eu/en/news/precautionary-marketing-suspension-thalassaemia-medicine-zynteglo
https://www.ema.europa.eu/en/news/new-treatment-sickle-cell-disease
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Methodology

Target group: 78 eligible PCOs and HCPOs

Survey period: 28 Feb – 14 Mar 2022

Response rate: 14 (18%)

Personal follow-up e-mail on survey

Response rate: 61 (78%)

6

3031

Healthcare Professionals' Organisation

Patients' and Consumers' Organisation
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Satisfaction with different aspects of EMA communications

7

Overall, satisfaction with content, language, 
length and timeliness of EMA communications 

is good (64% to 75%). 

All communications could improve from 
changes to their layout/visuals, 

structure, and length.

EMA targeted communication materials are relevant for PCOs / HCPOs.
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Dissemination of EMA targeted communications

8

More than half of eligible organisations regularly read one or multiple types of EMA targeted communications. 
About 1/3 of eligible organisations regularly share one or multiple types of EMA targeted communications. 

Channels for sharing EMA targeted communications

54% 54%

46% 46%

25%

10%

Newsletter Mailing list Website Social media Workshop /
Conference

Other

20%
15%

36%34% 34%
30%

25%
28%

16%

34%
41%

30%

HMH Newsletter Committee communication Safety communication

Ways of sharing EMA targeted communications

Full original Part original Adaptation Link
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Your feedback: Why don’t you share EMA communications?

9

EMA approval is just one step in the pathway to patients having access to a 
new treatment, so it can seem difficult to share info sometimes if many health 

systems are not providing access.

I only share information relevant for our therapeutic area.

Relevance

Communication overload

Usability
The decisions and content are technical and not visually explanatory.

Sometimes the language is very technical, and we do not have time / 
capacity in-house to adapt it for a patient audience.

The level of information from EMA can feel overwhelming.

We always have a lot of internal news to share with our members, so we 
have to prioritise the kind of information we disseminate.

Doctors in the field receive information otherwise.Sources of information



Classified as public by the European Medicines Agency 

Key Findings

Reasons not to disseminate EMA 
targeted communication materials to 
members

• Not relevant to all members

• Avoid communication overload

• Ease of usability

Solutions already explored by EMA

• Simplify the language used in EMA 
communications

• Explore new ways of structuring and 
visualising EMA communications (e.g. 
via sub-headings) to increase usability

10

• EMA targeted communication materials are relevant for PCOs / HCPOs 

• EMA communicates with PCOs / HCPOs in a timely and clear manner

• EMA targeted communication materials are regularly disseminated by one third of 
PCOs / HCPOs
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11

Examples of how organisations share EMA information
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Share a link of the EMA 
communication

12

Full original Part original Adaptation Link

News

Safety communication

Link

Where:

What:

How:
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Share a link of the EMA 
communication

13

Full original Part original Adaptation Link

Dedicated EMA webpage

HMH Newsletter

Link to latest issue

Where:

What:

How:
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Share a link of the EMA 
communication

14

Newsletter – EU News section

Diverse EMA news

Link

Where:

What:

How:

Full original Part original Adaptation Link
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Share the full original EMA 
communication

15

News

CHMP communication

Full original news + link

Full original Part original Adaptation Link

Where:

What:

How:
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Share a part of the original 
EMA communication

16

Selected EMA news page

HMH Newsletter

Selection relevant to members 
(haematology)

Full original Part original Adaptation Link

Where:

What:

How:
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Share a part of the original 
EMA communication

17

News

Safety communication

Summary relevant to members 
(patients with epilepsy) + link

Full original Part original Adaptation Link

Where:

What:

How:
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Share a part of the original 
EMA communication

18

Newsletter “EU MONITOR”

CHMP communication

Key novel information + link

Full original Part original Adaptation Link

Where:

What:

How:
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Share a part of the original 
EMA communication

19

Newsletter – Medicines Safety / 
Updates on EMA committees

CHMP highlights, PRAC 
highlights, HMH Newsletter

Selection key information + 
visuals + link

Where:

What:

How:

Full original Part original Adaptation Link
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Share a part of the original 
EMA communication

20

Newsletter – Medicines Safety / 
Updates on EMA committees

CHMP highlights, PRAC 
highlights, HMH Newsletter

Selection key information + 
visuals + link

Where:

What:

How:

Full original Part original Adaptation Link
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Share a summary/adaptation
of the EMA communication

21

News

Safety communication

Brief summary + link

Full original Part original Adaptation Link

Where:

What:

How:
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Learnings from the survey will be shared with the medical writers, 
communications team, design team and other colleagues across EMA 

Some suggestions can be quickly implemented

Design requests will require further planning and discussion and will be 
considered as more long term

Follow-up interviews with PCOs / HCPOs are in preparation

Conclusion

22



Classified as public by the European Medicines Agency 

Any questions?

Official address Domenico Scarlattilaan 6  ● 1083 HS Amsterdam  ● The Netherlands
Telephone +31 (0)88 781 6000
Send us a question  Go to www.ema.europa.eu/contact

Further information

Follow us on @EMA_News
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